
Here are two articles that demonstrate how new mass media technologies have 
changed how both government and corporate attitudes and policies.  J.P.K.
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Not being a follower of reality television, the name Kris Allen meant nothing to me until I learned this week that 
the Star had mistakenly disparaged the winner of last year's American Idol competition.

In her Star blog, Reality Check, which follows the drama of reality shows, writer Debra Yeo questioned the singer's 
whereabouts. Yeo repeated a report from a Los Angeles Times blog that said Allen had not made it to Haiti to help 
earthquake victims as she had reported in a previous blog entry.

She linked to a YouTube clip of Allen in which he said the trip had not panned out. But Yeo also linked to photos 
that showed Allen helping with relief efforts in Port-au-Prince and joked, "I'd say somebody's got some 'splainin' to 
do."

Yeo's early Monday morning blog entry brought a flurry of emails into the public editor's office from Allen's fans, 
many of whom had learned about it from a link on Twitter. These fans were angry at what they interpreted as Yeo's 
suggestion that the singer had somehow faked a trip to Haiti.

They were also anxious to set the record straight: Allen was indeed in Haiti and the YouTube clip Yeo had linked to 
was recorded several weeks ago before his trip details were worked out.

"Even though this isn't the most important news story in the world, I don't think your paper wants false stories 
presented as fact on its website," said one complainant. Echoed another: "An apology is owed to Kris Allen, and 
your readers for not fact-checking."

I realize this all sounds like something more suited to a gossip mag than the editorial page. But I think it's 
illustrative of the journalistic challenges in a digital world where speculation and rumours are published and spread 
through the online echo chamber of blogs, Twitter and Facebook.

The fallout from this was made all too clear last week when a false rumour pronouncing Canadian singer Gordon 
Lightfoot dead was spread through social media and news websites after being posted on Twitter by a Canwest 
News Service reporter.

In fact, thestar.com did not report that Lightfoot had died. But that didn't stop Toronto Mayor David Miller from 
telling his 11,113 Twitter followers that the Star had done so, tweeting, "Oops. Star and Sun report the death of 
Gordon Lightfoot. A surprise to him ..." This week, I tweeted the mayor to flag his erroneous posting about the 
Star. Miller subsequently tweeted a correction.

Welcome to my wired world – and yours, too.

Just as we expect the mayor of Toronto to communicate accurate information, the message conveyed by those who 
complained about the Star's treatment of Kris Allen is that they expect more than speculation and rumours from a 
credible news organization. As one reader stated, "You really should do some research and fact-check before you 
publish nonsense."

These readers are right to hold the Star responsible for the accuracy of everything it publishes in print, online or 
through social media tools such as Twitter – whether the report be about a prime minister or a reality TV star.

"Trust is the new black. The more you do online, the more important it becomes," Arianna Huffington, the 

daughter of a newspaper editor and founder of the online Huffington Post, one of the most influential websites in 
the U.S., told a Toronto audience at an event last month sponsored by the Star. Huffington said the questions about 
media today are not about whether news is delivered in print or online but rather, "Who do you trust, who is 
credible."

In the media credibility stakes, how errors are made right matters greatly. Building trust in this new digital world 
demands that journalists and news organizations are seen to be "human," "transparent" and "honest," says 
University of British Columbia journalism professor Alfred Hermida.

"If you get caught out on something, admit you are wrong," Hermida told a recent Canadian Association of 
Journalists session on news innovation.

On those measures, Yeo passed with flying colours. As soon as she became aware of her error about Allen, she 
posted a mea culpa on her Star blog:

"So here's the deal. I messed up. I'm not the only one since I didn't just pull that post out of thin air, but I should 
have done a little more research and perhaps not been so glib with my joke about someone having some 'splainin' 
to do.

"I'm sure you've all heard the expression to err is human; to forgive divine. I am most definitely human," Yeo said, 
adding, "To those of you who said I should have done further fact-checking, you are absolutely correct. I should 
have.

"I cannot guarantee that I will never make another mistake, but I do guarantee that I will own up to it when I do. So 
this is me, owning up to it."

That's human, that's transparent and that's honest. And readers who subsequently weighed in on Yeo's mea culpa 
were appreciative: "Thank you. Glad you owned up to your mistake," one online commenter said.

Said another, "Since I started following Kris's career, I realize a lot of blogs/media out there don't actually do 
research or check facts. Most of them won't admit or clear up their mistakes, which I commend you for."

Now that's a reality well worth tweeting.
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Twitter permission for US troops 

US troops are to be allowed to use social networking websites     such as Twitter and Facebook  following a 
review of internet use and security. 
Defence department officials say the benefits of using social media now outweigh the risks to security. 

The ruling means that a number of sites blocked by the Pentagon in 2007 - including YouTube - will be unblocked. 

However, commanders will be able to temporarily block access to safeguard missions or save bandwidth. 

Correspondents say social media and the internet are becoming increasingly important for the US military. 

The web is used for recruitment, public relations and for communications between troops and their families, among 
other things. 

US Defence Secretary Robert Gates has said that social networking can help the Pentagon interact with US 
military employees, many of whom are in their early 20s and regular users of online services. 

Chief of tweets 
Among the military's higher ranks, Admiral Mike Mullen, chairman of the US Joint Chiefs of Staff, has a Twitter 
feed with more than 16,000 followers. 

The US Southern Command has also used Twitter for operational updates on relief activities in the aftermath of the 
Haiti earthquake. 

However, the US Marine Corps last year renewed a standing ban on accessing the microblogging service from its 
network. The US Army also maintained a list of banned social media sites. 

But the new policy says visiting websites for pornography, gambling or hate-crime is still banned on military 
computers. 

"We need to take advantage of these capabilities that are out there - this Web 2.0 phenomena," said David 
Wennergren, deputy assistant secretary of defence for information technology. 

“ The idea is be responsible and use these tools to help get the job done ” 
David Wennergren Pentagon 

"And what we had were inconsistent approaches. Some websites were blocked and some commands were blocking 
things. 

Mr Wennergren said it was more important that serving personnel were trained in how to use online tools 
effectively and learn about the risks of disclosing information. 

"The idea is be responsible and use these tools to help get the job done," he said. 

"There are two imperatives. One is the ability to share information. The other is about security - we need to be 
good at both," he said. 

The new rules will only apply to non-classified government computers, the Pentagon said. 

Story from BBC NEWS:
http://news.bbc.co.uk/go/pr/fr/-/2/hi/americas/8540236.stm
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Social media challenges social rules 
Old social rules don't seem to work online, says Bill Thompson Last week I sat around a large table on the top 
floor of Bush House in London with about 20 other people while we talked about the ways radio is changing and 
tried to imagine how English-language programming on BBC World Service could take advantage of the online, 
multimedia world that is emerging around us. 

I was invited because I appear on Digital Planet each week to think out loud about the impact of technology on our 
lives, but this was an internal BBC meeting rather than an open seminar, and the discussion was never intended to 
be made public. 

That didn't stop one of the other attendees, BBC technology correspondent Rory Cellan-Jones, from recording a 
segment of the introductory remarks that Ben Hammersley, the associate editor of Wired UK, made and posting it 
online via AudioBoo. And it didn't stop several of us tweeting about our presence, or me posting a photo of Rory at 
his end of the table on yfrog. 

None of us revealed the substance of the debate, and the online activity was in some ways just a good way of 
making the point that the world has changed, but we could easily have crossed the line with an ill-considered 
tweet. 

It wasn't the only time that week that I broke the implicit social rules at an event. On Tuesday I was one of the 
fortunate few to have acquired a ticket for Boffoonery, a benefit event for Bletchley Park that featured great comics 
like Robin Ince and Robert Llewellyn performing for a cause that is dear to my heart. 

During the show I was taking photos, updating my Facebook status and twittering away in a manner that would 
have got me kicked out of the National Theatre but seemed entirely appropriate for an event that began with geek 
pin-up Simon Singh showing us a real enigma machine. 

Audience reach 
I did it again the very next day when I spoke at a conference organised by Nominet, the company that runs the .uk 
domain name registry. During a lively panel session I tweeted about the event, posted a photo of the "panel-eye 
view" and even used Google to look up the details of the ENUM service that translates a VOIP telephone number 
into a domain name so I could answer a question. 

At the end of our session the chair, broadcaster Sarah Montague, expressed her surprise that we been checking our 
mobile phones so openly. Wendy Hall, Michele Neylon and I all loudly protested that we hadn't been reading e-
mails but engaging in debate with the audience, although I'm not convinced we persuaded her that we weren't just 
being impolite. 

“ Behaviours developed for the industrial age simply cannot cope with the new possibilities for information 
sharing. ” 
Bill Thompson 

Thanks to the easy connectivity provided by smartphones and the growing number of people connecting online 
through social media sites it is now possible to reach out to the audience at an event or people anywhere in the 
world while talking on a panel, speaking on stage or sitting in an audience. 

The shift in the boundaries was in the news this week for much more serious and sombre reasons. On Friday Major 
Nidal Malik Hasan, an Army psychiatrist, shot dead 13 people and wounded many others at Fort Hood army base 
in Texas. 

Once the military authorities realised what was happening, the base was locked down and information was 
provided through a US Army spokesperson. But one of the soldiers caught inside Fort Hood, Tearah Moore, used 
her cameraphone to tweet and upload photographs throughout the incident. 



Tearah Moore has been widely criticised for doing this. Much of what she said was incorrect, as although she was 
present she did not actually see much of what was happening, and she seems to have posted without any 
consideration for the feelings or privacy of those affected. 

'Real-time ethics' 
One of the most trenchant criticisms of this "social reporting" came from Paul Carr on the technology blog 
Techcrunch UK, where he argues that "her behaviour had nothing to do with getting the word out; it wasn't about 
preventing harm to others, but rather a simple case of "look at me looking at this'". 

Carr also notes that: "For all the sound and fury, citizen journalism once again did nothing but spread 
misinformation… and breach the privacy of those who had been killed or wounded. We learned not a single new 
fact, nor was a single life saved." 

The contrast between me tweeting from a conference panel and the tragic events at Fort Hood is of course 
enormous, but it shows the range of situations now being affected by the new social media. The challenge posed by 
easy access to online tools and services affects everything. 

Paul Carr doesn't believe we can or should try to stop this or censor what is published, but thinks that "we need to 
get back to a point as a society where - without thinking - we put our humanity before our ego". 

It's a point echoed by Kathryn Corrick, one of the shrewder observers of the social media scene. 

In a typically eloquent blog post on "the ethics of real-time social reporting" she points out that "gossip and news 
has always travelled quickly. What's different is the reach and speed now possible and the wider and deeper 
impact". 

Today our social rules seem to have been overloaded by our always on, always connected culture. Behaviours 
developed for the industrial age simply cannot cope with the new possibilities for information sharing. 

We are clearly going to see a lot more inappropriate use of social media before new rules emerge. 

Bill Thompson is an independent journalist and regular commentator on the BBC World Service programme 
Digital Planet. 
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